
Park Ridge Public Library

Community Engagement Initiative



Engagement Initiative Goals

• To better understand the environment we operate in and the 
community we serve.

• To use this opportunity to build relationships and align with 
post-renovation outreach.
• Speak with 1,000 Park Ridge residents about their aspirations

• Target adults and community organizations

• Collect demographics on users/non-users and long-time/short-term residents.

• Recruit community leaders for library strategic planning

• 500 Library users (in-house), 500 non-users
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Community Groups Reached

• Book Clubs

• Churches

• Service Clubs

• Parent/Teacher Organizations

• Social Clubs
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Our Reach by the Numbers

•157 via focus group 
discussions
•50+ via Farmers Market
•448 via online survey
•683 participants via lobby 

banners
•5,000+ multi-faceted, 

thoughtful answers
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With whom did we connect? 
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With whom did we connect?

How often do you visit the Library?

How long have you been connected 

to Park Ridge?
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How are people spending their free time? 
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How are people spending their free time? 
What We Learned: A Snapshot
• Besides reading, people in Park Ridge are very active, citing 

exercise most often as a favorite activity across all age brackets, 
including residents 65+.

• Of all age groups, “empty nesters” (ages 54-65) were most likely 
to spend free time with friends; 45-54 year olds come in second.

• Gardening – and, for one respondent, “extreme gardening” –
was among the top five most popular responses across all age 
brackets, at 15%.
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What keeps people up at night?
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What keeps people up at night?
What We Learned: A Snapshot
• 25 percent of respondents ages 35-44 listed their children as their 

main source of worry, second only to worrying about work issues.

• 12 percent of respondents over the age of 65 also indicate family –
both those they care for, such as adult children with disabilities, and 
extended family – as the thing that worries them most.

• Many residents are worried about the next generation, their children 
and grandchildren, their health and preparing them for adulthood. 
One conversation participant worried whether his teenage child 
would know how to fill out a job application. 
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What are their aspirations for the future? 
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“In the next two years, I hope to…”
What We Learned: A Snapshot
• 25-34 year olds are focused on building their lives: starting careers, 

buying a house, growing their families. They’re less focused on health 
or volunteering.

• 13% of 35-44 year olds seek balance in their lives, and want to carve 
out more time for family and less on their job.

• Health is a primary focus of respondents ages 45-54. More than a 
third of this group is focused on exercise and getting into shape.

• About a third of all 55-64 year olds are aiming to improve their 
health, exercise more and eat better.

• 44% of respondents ages 65 and older want to travel more.
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Community Engagement Success

• Involved, passionate community members

•Empty nesters

•Library users

•Women
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